O
R
A
L
C
O
\Y
\Y
U
N
I
C
A
T
I
O
N

Oral communication is the effective interpretation, composition, and presentation of information ideas and
values.

Communication by means of spoken language for informational, persuasive, and expressive purposes, applying
critical thinking principles. In addition to speech, oral communication may employ visual aids, body language,
intonation, and other non-verbal elements to support the conveyance of meaning and connection with the
audience.

Oral communication is the effective interpretation, composition, and presentation of information, ideas, and
solutions to engineering problems using verbal and nonverbal means to a range of audiences.
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(N/A: The College of Education does not have undergraduate programs.)
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Oral communication is using speech and other means for informational, persuasive, and expressive purposes.
Oral communication may employ visual aids, body language, intonation, and other non-verbal elements to
support the conveyance of meaning and connection with an audience in an effective and culturally competent
manner. Oral communication may also involve interactive components requiring the ability to listen to and
respond to an audience.

Oral communication is purposeful spoken expression to foster understanding, or to promote change in the listeners’
attitudes, values, beliefs, or behaviors. It may employ visual aids, body language, diction, rhythm, intonation, and other
elements.
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Communication by means of spoken language to increase knowledge, to foster understanding, or to promote
change in the listeners’ attitudes, values, beliefs, or behaviors. Successful oral communication requires
awareness of and connection to audience. In addition to speech, oral communication may employ visual aids,
body language, intonation, and other non-verbal elements to support the conveyance of meaning and connection
with the audience.
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Oral communication is the effective interpretation, composition, and presentation of information, ideas, and
values to business audiences, verbally and non-verbally.




